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  Texts Sent Per Day

  Annual Spending Nationally

About Generation Z
(Traditional college students - born after 1999 - are part of Generation Z.)

Welcome to Colonel Media Group, the Nicholls State University Student Media 
hub, and the ideal way to reach the entire Colonel community. At Nicholls, we have 
embraced a converged model of student media operations. This means that various 
traditional platforms (such as the campus newspaper and radio station) and develop-
ing outlets (like webpages) operate jointly. So now, The Nicholls Worth, La Pirogue, 

KNSU Radio, and KNSU TV are one big happy familyl!
For us in Student Media, this means we can share resources more easily. For our audience members, it means 

that we have improved content that can be accessed more easily. For our advertisers who have an important mes-
sage they would like to get out to a Nicholls audience, it means you no longer have to reach out to multiple platform 
YLWYLZLU[H[P]LZ��6\Y�WYVTV[PVUZ�Z[Hќ�TLTILYZ�JHU�OLSW�`V\�ILZ[�WYVTV[L�`V\Y�I\ZPULZZ�VY�VYNHUPaH[PVU�HJYVZZ�
HU`�VY�HSS�VM�V\Y�WYVK\J[�SPULZ���4VYL�PTWVY[HU[S �̀�^L�JHU�VќLY�JYVZZ�WSH[MVYT�WHJRHNLZ�[OH[�OLSW�`V\�TH_PTPaL�
your dollar’s reach. 

About Colonel Media Group
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Percentage of Nicholls Students from
 the Surrounding Eight Parishes

Percentage of Female Students

Monthly Impressions Across Product Lines

*Sources: Nicholls State University and Ologie 
Inc 2020



Our Product Lines

This full-color, glossy publication comes out at least once per month during each 
regular semster, with special editions for events like Homecoming. Almost 5,000 
JVWPLZ�HYL�WYPU[LK�HUK�KPZ[YPI\[LK�HYV\UK�JHTW\Z�PU�OPNO�[YHÄJ�HYLHZ��Z\JO�HZ�[OL�
Student Union and the Campus Recreation Center.

;OL�Z[Hќ�MVY�[OPZ�V\[SL[�WYV]PKLZ�KHPS`�UL^Z�HUK�LU[LY[HPUTLU[�JVU[LU[�[V�[OL�5PJO-
olls community and beyond. Content reaches nearly 10,000 people monthly across 
multiple platforms, including thenichollsworth.com, Facebook and Twitter. It is the 
WSHJL�[V�ÄUK�IYLHRPUN�UL^Z�VM�PU[LYLZ[�[V�[OL�JHTW\Z�JVTT\UP[ �̀�

The campus alternative-rock radio station broadcasts on 91.5 FM 24-hours a day, 
with a coverage area of about 15 miles around the campus. Some of the most 
popualrs shows are the sports-talk programs focusing on Nicholls athletics. Listen-
ers tune in from across the Bayou Region, including Thibodaux, Raceland, Houma, 
Vacherie, St. James, Labadieville and Napoleonville.

The Radio Station
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The Magazine

The Online NewspaperThe Nicholls Worth

The Streaming Service
*VU[LU[�MVY�[OPZ�IYHUK�UL^�WSH[MVYT�^PSS�PUJS\KL�SP]L�Z[YLHTPUN�VM�W\ISPJ�HќHPYZ�HUK�
entertainment content, as well as archived programming housed on a Youtube 
JOHUULS��*HISL�JHZ[PUN�^PSS�HSZV�ZVVU�IL�H]HPSHISL�PU�UVY[OLYU�3HќV\YJOL�7HYPZO�
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 Part-time Nicholls Students



Magazine Publication Dates

Fall:        Sept. 6         Oct. 4           

 Nov. 1 Dec. 6

Spring:   Feb. 1 March 1       

 April 5 May 3

Summer: TBA

Magazine
Advertising Rates

back and inside covers

monthly    $600

semester  $2,000 
($500 per month)

full page

monthly    $500

semester  $1,600
($400 per month)

half page

monthly    $350

semester  $1,200
($300 per month)

quarter page

monthly    $225

semester  $700
($175 per month)

eighth page

monthly    $110

semester  $380
($95 per month)

HĳHFWLYH�$XJXVW�����

size:
8.25” X 10.875”

size w/bleed:
8.25” X 10.875”

size no bleed:
7.25” X 9.875”

vertical size:
3.56” X 9.875”

horizontal size:
7.25” X 4.87”

size:
3.56” X 4.87”

horizontal size:
7.25” X 2.37”

size:
3.56” X 2.37”



Online 
Advertising

Rates
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728 X 90 
Live Links
Mobile Responsive 205 X 90  |  Live Links

No Mobile

728  x 180 
Live Links
Mobile Responsive

728 x 90 
Live Links
Mobile Responsive

205 X 90  |  Live Links
No Mobile

$50/week | $175/month

$30/week
$100/month

$10/week

$15/week  |  $50/month

$10/week | $40/month

$40/month



Our Product Lines

This full-color, glossy publication comes out at least once per month during each 
regular semster, with special editions for events like Homecoming. Almost 5,000 
JVWPLZ�HYL�WYPU[LK�HUK�KPZ[YPI\[LK�HYV\UK�JHTW\Z�PU�OPNO�[YHÄJ�HYLHZ��Z\JO�HZ�[OL�
Student Union and the Campus Recreation Center.

;OL�Z[Hќ�MVY�[OPZ�V\[SL[�WYV]PKLZ�KHPS`�UL^Z�HUK�LU[LY[HPUTLU[�JVU[LU[�[V�[OL�5PJO-
olls community and beyond. Content reaches nearly 10,000 people monthly across 
multiple platforms, including thenichollsworth.com, Facebook and Twitter. It is the 
WSHJL�[V�ÄUK�IYLHRPUN�UL^Z�VM�PU[LYLZ[�[V�[OL�JHTW\Z�JVTT\UP[ �̀�

The campus alternative-rock radio station broadcasts on 91.5 FM 24-hours a day, 
with a coverage area of about 15 miles around the campus. Some of the most 
popualrs shows are the sports-talk programs focusing on Nicholls athletics. Listen-
ers tune in from across the Bayou Region, including Thibodaux, Raceland, Houma, 
Vacherie, St. James, Labadieville and Napoleonville.

The Radio Station
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The Magazine

The Online NewspaperThe Nicholls Worth

The Streaming Service
*VU[LU[�MVY�[OPZ�IYHUK�UL^�WSH[MVYT�^PSS�PUJS\KL�SP]L�Z[YLHTPUN�VM�W\ISPJ�HќHPYZ�HUK�
entertainment content, as well as archived programming housed on a Youtube 
JOHUULS��*HISL�JHZ[PUN�^PSS�HSZV�ZVVU�IL�H]HPSHISL�PU�UVY[OLYU�3HќV\YJOL�7HYPZO�
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Television
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 Part-time Nicholls Students
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Underwriting Rates
Spots up to 30 seconds and include businesss name, address
�HUK�H�ZLU[LUJL�VY�[^V�HIV\[�[OL�WYVK\J[Z�ZLY]PJLZ�VќLYLK�

Cross-Platform Packages
Tillou’s Choice =  $925

1. Full-Page Back or Inside Cover | NW The Magazine
2. Online Banner Ad for 4 Weeks | The Nicholls Worth Online
3. 336 Spots  | KNSU Radio

The Colonel = $650
1. Half-Page Ad | NW The Magazine
2. Online Feature Ad for 4 Weeks | The Nicholls Worth Online
3. 336 Spots  | KNSU Radio

All N = $310
1. Quarter Page Ad | NW The Magazine
2. Online Footer Ad for 4 Week | The Nicholls Worth Online
3. 112 Spots  | KNSU Radio

��� ���

��	 ��
�

���� �
��

���� �����



Colonel Media Group
Advertising and Underwriting Contract

About the Client

Business Name

%XVLQHVV�$GGUHVV

City State       Zip

Contact Person

Contact Phone

Contact Email

NW Magazine

3ULQW�$G�6L]H

The Fine Print

6DOHV�5HSUHVHQWDWLYH Date

$GYHUWLVHU Date

6LJQDWXUH�VLJQLıHV�DGYHUWLVHUŖV�DFFHSWDQFH�RI�WHUPV�DQG�FRQGLWLRQV�DV�VWDWHG�
RQ�&RORQHO�0HGLD�*URXS�UDWH�FDUG��$GGLWLRQDOO\��FOLHQWŖV�VLJQDWXUH�VLJQLıHV�
JXDUDQWHH�WKDW�DOO�PDWHULDO�LV�WUXWKIXO�DQG�SHUPLVVLRQ�KDV�EHHQ�REWDLQHG�IURP�
DSSURSULDWH�SDUWLHV��$OO�FRS\��SKRWRV��DUWZRUN�DQG�SD\PHQW��LI�UHTXLUHG��PXVW�
EH�LQ�7KH�&RORQHO�0HGLD�*URXS�RĴFH�E\������S�P��RQ�WKH���WK�RI�WKH�PRQWK�
RI�SXEOLFDWLRQ�IRU�SULQW�UHVHUYDWLRQV�RU�WKH�7KXUVGD\�RI�WKH�ZHHN�SULRU�WR�UXQQLQJ�
IRU�DOO�RWKHU�UHVHUYDWLRQV��:HHNO\�UHVHUYDWLRQV�UXQ�IURP�6XQGD\�WR�6DWXUGD\��
)DLOXUH�WR�IROORZ�WKHVH�UHJXODWLRQV�ZLOO�UHVXOW�LQ�FDQFHOODWLRQ�RI�WKH�VSDFH�UHVHU-
YDWLRQ�DQG�WKH�DGYHUWLVHU�ZLOO�VWLOO�EH�ELOOHG��0DJD]LQH�DGV�PXVW�EH�DW�OHDVW�����
GSL��&0<.��DQG�VDYHG�DV�D�3')�

$G�ZLOO�EH�SURYLGHG�E\�FOLHQW�

$G�ZLOO�EH�GHVLJQHG�E\�&RORQHO�0HGLD�*URXS�

Advertising Manager Tommy Thibodeaux   |   985-209-1733   |   nwads@nicholls.edu

1RWHV�

5HTXHVWHG�/RFDWLRQ

Run Date(s)

NW Online

'LJLWDO�$G�6L]H

'LJLWDO�$G�/RFDWLRQ

Run Date(s)

&0*�6DOHV�5HSUHVHQWDWLYH

KNSU Radio

6SRW�)UHTXHQF\�SHU�:HHN

1XPEHU�RI�:HHNV

Run Date(s)

$G�ZLOO�EH�SURYLGHG�E\�FOLHQW��

$G�ZLOO�EH�GHVLJQHG�E\�&RORQHO�0HGLD�*URXS�
1RWHV�

Cost per Month Total Cost &RVW�SHU�:HHN Total Cost &RVW�SHU�:HHN Total Cost
3DUW�RI�3DFNDJH�BBBBBBBBBBBBBBBBBBBBBBB 3DUW�RI�3DFNDJH�BBBBBBBBBBBBBBBBBBBBBBB 3DUW�RI�3DFNDJH�BBBBBBBBBBBBBBBBBBBBBBB

Total Due by Client

3DLG�E\�&KHFN�&DVK����������������������7R�%H�%LOOHG

3DFNDJH�1DPH

Campus Organization

7RWDO�$G�85�&RVW

&RS\�ZLOO�EH�SURYLGHG�E\�FOLHQW�

&RS\�ZLOO�EH�ZULWWHQ�E\�&RORQHO�0HGLD�*URXS�
1RWHV�

�/HVV����&DPSXV�'LVFRXQW�LI�$SSOLFDEOH�3DFNDJH�&RVW

Advertising Manager Shaun Breaux 225-276-0537 nwads@nicholls.edu
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As Colonel Media Group continues to grow and develop, we will have more diverse advertising opportunities 
that will help our clients reach the Nicholls State University community! Those opportunities will include:

Advertising on the new KNSU-TV
Email Newsletter Advertising

Sponsored Podcasts
Sponsored Social Media Posts
Sponsored Radio and TV Shows

Event Sponsorship
Special Publications

La Pirogue Yearbook Sponsorship

Ask your Colonel Media Group Ad Rep for more information!

Tommy Thibodeaux
Advertising Manager
nwads@nicholls.edu
985-209-1733
Available Hours: 9 a.m.-3:30 M-F

Marnya Forbes
Business Manager
marnya.forbes@nicholls.edu
985-448-4586
Available Hours: 9 a.m.-3:30 M-F

Jacques LeMaire
Sales Representative
nwads@nicholls.edu
985-381-8227

Taylor Casteigne
Sales Representative
nwads@nicholls.edu
985-438-0861

Angelique Olivier
Sales Representative
nwads@nicholls.edu
985-870-2806

Shaun Breaux 
Advertising Manager 
nwads@nicholls.edu
225-276-0537
Available Hours: 9 a.m. - 3:30 M-F

Marnya Forbes 
Business Manager 
marnya.forbes@nicholls.edu
985-448-4586
Available Hours: 9 a.m. to 3:30 M-F

Chelsea Worley
Sales Representative 
nwads@nicholls.edu

Cydni Weydert
Sales Representative 
nwads@nicholls.edu

Sarah Boudreaux
Sales Represemntative 
nwads@nicholls.edu


